
These 40 young professionals 
may just be the future of retail. 

Let’s meet the new class. 
By ERIN M. LOEWE
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JOEL BRANDON
Design Director
SET Creative
Age 35

With SET, Brandon has led various 
major projects, lending a keen eye and 
attention to detail to major brands like 
Google, The North Face and Nike. For 
three years prior, he did freelance design 
for Nike North America Brand Design 
Group, where he focused on brand strategy, visual identity, environment and product 
design. Brandon recently relocated to New York from Portland, Ore., with SET. 

I can’t live without: Air and water.
Dream job: Airline redesign.

ASHMIT ALAG
Principal and Chief Designer
Transform Design
Age 37

After a decade of retail and visual 
merchandising experience in America 
and India, Alag founded New Delhi- 
based Transform Design in 2004. A 
lifelong academic, he created the 
specialized Academy of Applied Arts 
in 2010 to advance the fields of interior 
design and visual merchandising 
in India.

Secret to success: Delegate right, 
follow up often.
I can’t live without: My fountain pen.

ALEX CHACON
Store Planner
Godiva Chocolatier
Age 33

Godiva, Cartier, Prada—if there’s an essence 
Chacon’s resume exudes, it’s luxury. As a creative 
and branding consultant, Chacon brings much 
experience in sales, design and marketing to the 
table. He is known for bringing a well 
thought-out plan that can be executed on time 
and on budget.

The best advice I ever received: “You are the
brand.” I read it once at the employee entrance
of Saks Fifth Avenue.
My favorite place to shop is: Jeffrey New
York—Meat Packing District.

MATTHEW CALKINS
Senior Associate
Gensler
Age 31

Previously a design assistant with Apple and an associate at the branding 
firm Lippincott, Calkins is known at Gensler for his innovative thinking 
and clear vision that is able to win over skeptical colleagues and companies 
alike. His work has won numerous awards, including the Retail Design 
Institute’s Digital Integration Innovation award, Contract Healthcare 
Environment award and HOW’s International Design award. 

Hobbies: Life drawing, pottery and cycling.
Dream job: Astronaut.

HILARY BLOCH
Store Development Manager
Ace Hardware
Age 36

Bloch has been with Ace for 13 years, since 
the beginning of her professional career. In her 
most recent role, Bloch’s leadership helped 
influence the full remodel of more than 250 
Ace Hardware stores over the past few years. 
This was no small feat, as Ace retailers are not 
required to participate in remodels, since they 
are part of a co-op system. 

I’m a big fan of: Honesty.
My next project is: Launching an
independent skincare line called
Beauty Archaeology.

ANTHONY BARSI
Architect
 Little Diversified 
Architectural Consulting 
Age 31

During his brief architectural career, 
Barsi has executed more than 500 retail 
projects, from remodels to complete 
overhauls. He recently won the prestigious 
International Council of Shopping Centers 
(ICSC) Scholarship. He enjoys business 
development and building strong 
relationships in the commercial 
construction and real estate industries.

My next project is: Developing a
framework for the mall of the future.
The best advice I ever received: I should
be an architect (I was 6 years old).

Right now, she’s really into trampoline parks.

He can’t live without his 
fountain pen!

His dream job: 
airline redesign.



KRISTON DEAN
 Vice President of Chocolate Merchandising 
and Marketing
Purdy’s Chocolatier
Age 38

From her start as a retail associate to a marketing manager at Lammle’s 
Western Wear, Dean’s most recent tenure at this Vancouver, Canada-based 
chocolatier has helped the brand evolve with the prevailing gourmet winds. 
She leads teams responsible for marketing, creative, visual merchandising, 
store design, product planning, research and development, forecasting, 
allocation and sales analysis. 

Secret to success: Managing and defining your life for you—not for anyone
else—and with no apologies.
I’m a big fan of: Red wine and Himalayan pink salt caramels.

JON HARARI
CEO/Co-Founder
WindowsWear.com
Age 33

After spending some time as an investment banker, Harari merged 
his business acumen with an entrepreneurial spirit to help co-found 
New York boutique Misha Nicole. Then in 2012, he left to co-found 
WindowsWear.com, which brings the most artistic windows from 
around the world right into peoples’ living rooms (while giving 
them the ability to shop them as well). When not running 
WindowsWear, Harari also is an adjunct professor of marketing at 
Baruch College.

Best advice I ever received: Look good. Feel good. Do good.
My next project is: To do something I’ve never done before.

JUSTIN IBRAHIM
Freelance Window and Retail
Design Consultant
Age 32

Starting as a seasonal employee at 
Saks Fifth Avenue, Ibrahim spent time 
in interior merchandising and 
window design before moving to 
Disney’s New York flagship as a visual 
manager. He gained more experience 
at Donna Karan, Jeffrey New York/
Atlanta and Burberry before 
freelancing his unique visual 
merchandising talents. Ibrahim is 
currently on the advisory board of the 
Fashion Institute of Technology and is 
a committee member and event 
designer for both Project Morry and 
The Somaly Mam Foundation.

My favorite part of my job is: Seeing
the experience manifest; to see a
concept work.
I can’t live without: Meditation.

ERIN DENGELES
Creative Director
Perfumania Holdings
Age 33

Dengeles’ career evolved from being 
art director at the Greg Group to her 
current diverse marketing role that 
involves product development, sales 
promotions, strategic planning and 
visual merchandising. She oversees 
creative direction for an in-house art 
department that serves six divisions of 
Perfumania Holdings, and she has 
won numerous awards for packaging 
design during her seven-year tenure.

My latest obsession: The Vatnajokull
ice caves in Iceland.
Right now, I’m really into:
Trampoline parks.

HEALEY CYPHER
Head of Retail Innovation
eBay Inc.
Age 30

After joining eBay when it bought local 
shopping site Milo.com in 2010, Cypher 
worked in a few different areas until he was 
tapped to head a new team to build retail 
hardware for physical stores. At eBay’s 
3,000-sq.-ft. “lab” in Campbell, Calif., 
Cypher’s team has created specialized touch 
retail hardware concepts for brands like 
Rebecca Minkoff, Kate Spade Saturday and 
Nordstrom. “So many people are employed 
with retail, so it is the industry that will shape 
how people will use technology to engage 
with the physical world,” he says.

Thoughts on mentoring: Love it. Wouldn’t
be where I am without it.
Hobbies: Flying, sailing, running, random
musical instruments, hiking, SCUBA.

DANA HARCHAR
Interior Designer
Walt Disney Imagineering
Age 32

Harchar has a strong background in interior 
design and landed her role as store designer 
for Disney Theme Park Merchandise in 2008. 
There, colleagues say she amazed and 
delighted guests with her over-the-top designs 
for immersive retail at parks and resorts. In 
early 2015, Disney promoted Harchar to her 
current post, where she will work on various 
interior projects for parks and resorts around 
the world, which could include anything from 
retail, fitness and spas to attraction queues.

I’m a big fan of: Curiosity.
My favorite places to shop are: Antique malls
and thrift stores.

She’s a big fan of Himalayan pink salt caramels. Yum!



AMANDA KOHNEN
Senior Director of Design
Interbrand Design Forum
Age 36

As the co-lead of Interbrand’s design team, Kohnen is 
responsible for providing creative leadership to every 
project that comes through the company’s doors. During 
her 10 years at the company, her wide range of projects 
have included working with the biggest home furnishing 
store in North America to redesigning the iconic 
Goodyear Blimp. Beyond her own understanding and 
ability to advise clients, Kohnen is known on her team for 
cultivating the next generation of designers who can 
deliver excellent strategic and creative thinking.

Latest obsession: Documentary films.
Travel ritual: Plan very little, pack at the 
last minute and figure it out as you go.

MATT JEFFRIES
Director of Design, Brand Communications
Chute Gerdeman
Age 39

Jeffries’ background in visual communications gives 
him a unique design perspective when it comes to his role 
at Chute Gerdeman. He is known for having a knack for 
blending operations with experiential concepts to create 
innovative storytelling. Jeffries also has an active role in the 
firm’s co-op program, which focuses on mentoring and 
helping develop the designers of tomorrow. Recent 
projects include Hamleys (U.K.), Lexus and Whole Foods. 

Dream job: To own a beachside cottage in the
Caribbean, designing and making handmade signs 
for resorts and local businesses. 
My favorite part of my job is: Hearing clients’
excitement and thanks when proposing unique 
design solutions that exceed their expectations.

CHARLES-ANTOINE
MONTPETIT
Creative Director and 
Senior Designer
Ruscio Studio
Age 38

Known for having a passion for 
retail design concept development, 
Montpetit has worked on accounts for 
brands like Starbucks, Banque 
Nationale and Solara since joining 
Montreal-based Ruscio Studio in 
2009. Prior to that, Montpetit spent 
eight years refining his skills at Guez 
Design in Montreal. He is regularly 
invited to local colleges to present on 
retail design concept development and 
3-D computer-generated renderings. 

I’m a big fan of: Designer Yvés Bhar.
In my spare time, I: Play with my
two little girls.

JESSE MOYER
Senior Design Manager
Old Navy Store Design
Age 31

After receiving an architecture degree, 
Moyer worked as a construction 
documents specialist with WD Partners 
before transitioning to a role as store 
designer with Victoria’s Secret. In 2011, 
he became a senior store designer with 
Old Navy, where he has since been 
promoted twice. Moyer is currently on 
the R&D architecture prototype team 
for Old Navy, ensuring he will have a 
hand in the look and feel of the next 
incarnation of in-store experiences. 

Thoughts on mentoring: I’m
constantly looking at the style and
substance of those who have gone
ahead of me, and I also think about
how I can pass on what I’ve found
meaningful in work and life.
Right now, I’m really into: Perfecting
my lemon merengue pie recipe.

BRIAN MESZAROS
CEO/Founder
OpenEye Global
Age 36

Meszaros is considered a pioneer in the digital movement that has ushered in a 
new era in customer experience. He founded OpenEye in 2003, at a time when 
interactive visual media was an unusual practice in the retail, financial and 
hospitality segments. His firm employs teams of visual designers, media strategists 
and technologists to develop unique solutions for brands like Smithsonian, 
Santander and Regency Duty Free. Meszaros also serves on the board of directors 
for the Society for Experiential Graphic Design (SEGD) and is part of the advisory 
board for the Digital Signage Expo (DSE).

My next project is with: Madame Tussauds in New York.
My guilty pleasure is: Local Jersey craft beer.

GEORGE MATOS
Principal
Blue Marble 3D
Age 39

Matos came to Chipman Design Architecture 
in early 2010 to help restructure the firm’s 
evolving digital technology programming. 
Three years later, Chipman appointed him 
principal of Blue Marble 3D, where Matos 
began creating a foundation for a series of 
groundbreaking retail applications, including 
augmented reality green screen and interactive 
touchscreen installations, and investigating 
such evolving technology as virtual mirrors.

In my spare time, I love to: Be with my family.
Pet peeve: Misuse of technology and its
incredible potential.

Guilty pleasure: Local Jersey craft beer.



ROBYN NOVAK
Vice President and Creative Managing Director
FRCH Design Worldwide
Age 37

Novak studied interior design and held three internships before heading to FRCH 
Design in 2000, where she steadily moved up the ranks to vice president. Novak is 
responsible for creatively managing and directing all aspects of design in tandem 
with the client process. Some of her professional experiences include Apple, Tiffany 
& Co. and Mercedes-Benz, among others. She is LEED AP certified and is a member 
of the University of Cincinnati Foundation Diversity and Inclusion Advisory Council.

My first job was: A pharmacy sales clerk for my father.
Pet peeve: Giving less than 110 percent.

BEATRIX NÉMETH
Designer, Store Design and Construction
TUMI
Age 31

With a fine arts degree in interior design, Németh 
started her career in store planning at Liz Claiborne 
and worked with a variety of brands there. When 
Liz Claiborne was later acquired by Fifth and Pacific 
Group, Németh joined the Juicy Couture brand’s 
global architecture and construction department. 
Over the past two years at TUMI, she has been 
instrumental in developing new concept stores, like 
the Regent Street Flagship in London and the TUMI 
pop-up in Heathrow’s Terminal 5.

Latest obsession: To become LEED certified.
My favorite place to shop: The neighborhood
artisan market to support local farming and
handmade products.

JIM PEDERSEN
Director of Visual Planning 
and Presentation
Neiman Marcus
Age 37

Pedersen is the quintessential company man. He started at Neiman 
Marcus as part-time stock help and over 10 years has risen through the  
ranks to his most recent post as visual director. In the past, he has been 
visual manager in some of Neiman’s most high-volume stores in Atlanta 
and Dallas.

My next project is: Opening our Roosevelt Field Neiman Marcus store.
In my spare time, I: What spare time? I have two kids.

ADAM PEW
Senior Designer, Partner
Studio H2G
Age 38

With more than 15 years in the world of architectural design, Pew 
fashions himself as a big-picture designer who doesn’t shy away from 
trends. Colleagues say he commits himself with the same level of passion 
for design and retail strategy, whether the project is a kiosk or a regional 
shopping mall. In 2013 and 2014, he was the design lead and team leader on 
42 food and beverage locations and on the development of numerous 
concepts for many HBF Airport locations. 

I’m a big fan of: My son Bryson, who has autism.
My favorite place to shop is: The Grand Bazaar in Istanbul.

CHRISTOPHER PRANTE
Senior Designer
Charles Sparks + Co.
Age 30

After studying interior design, Prante worked as a senior 
designer for more than five years at Southfield, 
Mich.-based JGA. In 2012, he moved to his current post at 
Charles Sparks, where he played a pivotal role on the 
Macy’s 
Herald Square account. Recently, Prante was a judge for 
the Retail Design Institute’s International Student 
Design Competition.

My next project is: Macy’s Abu Dhabi.
My travel ritual is: Buying tacky souvenirs.

MITCH PRIDE
Associate Principal
Callison
Age 30

Pride started as an intern at Callison and after receiving his master’s at Cornell University, 
worked his way up to his current position. Recent projects include Kids Cavern, Sperry’s 
Top-Sider and the AT&T Michigan Avenue Flagship. His colleagues praise him for his 
conceptual design, development and sketching skills.

My guilty pleasure is: Saturday morning stalking on Instagram (@mipride).
Right now, I’m really into: Jogger pants and high-tops. It’s becoming a problem.

His fave place to shop is The Grand Bazaar in Istanbul.



AMY RALPH
Senior Designer
BCBGMAXAZARIAGROUP
Age 36

Ralph’s background in environmental design helps her make a 
creative impact at BCBG. She is known around her company for 
feeling comfortable leading projects while constantly expanding 
design parameters. Ralph’s recent work includes launches for new 
design concepts for BCBGeneration and the brand’s luxury line, 
Hervé Léger.

In my spare time: I plan my upcoming nuptials.
Dream job: Creative director of my own multidisciplinary firm.

LOUIS SANDERS
Manager, Visual Merchandising
The Estée Lauder Cos.
Age 30

In his relatively short career, Sanders has risen quickly in the 
world of visual merchandising, holding positions with The Bon 
Ton Stores, Universal Display and Props for Today before moving 
over to Estée Lauder. Recently, he championed the launch of 
Estée Lauder’s super-luxury product line, Re-Nutriv Ultimate 
Diamond, where he created visual assets, including the design 
of launch tests, window displays and press events. Sanders was a 
2011 DIFFA (Design Industries Foundation Fighting AIDS) 
Dining by Design event designer and received a 2011 PAVE 3D 
Design Challenge Honorable Mention.

My next project is: Designing several on-counter display 
units for La Mer.
Hobbies: I play guitar, try new dessert recipes and host
tabletop game nights.

PETER RIVERA-PIEROLA
Manager of Strategic Concepts, 
U.S. Restaurant Design
McDonald’s
Age 32

Rivera-Pierola’s extensive educational background in 
industrial design and strategic design gives him a unique 
perspective on the McDonald’s U.S. Restaurant Design 
team. Through his several years with McDonald’s, he has 
led tests of several customer-improvement efforts, from 
the ordering experience (self-order kiosks and a new 
front counter design) to food retailing and 
merchandising (baked goods and self-serve beverage 
bar) to integrated technology in the dining room 
(personal device charging stations). Rivera-Pierola also 
has earned several patents for innovations in equipment 
and processes.

The best advice I ever received: If you never ask, 
the answer will always be no.
Hobbies: Cooking, listening to audiobooks and
podcasts, and food exploring with friends.

ANDREA SMITH
Interior Designer
MulvannyG2 (MG2)
Age 35

Smith spent nearly nine years as an 
associate at Callison before moving to 
MG2 in March 2014. Her leadership on 
projects spans across categories ranging 
from retail stores and centers to 
healthcare and corporate office spaces. 
Her most recent projects include 
collaborations with Nordstrom and 
Anthropologie, as well as designing the 
headquarters for the new MG2 offices 
in Seattle, slated to open this spring.

My first job was: As a researcher
during college, investigating a lizard
native to West Texas, the
Cnemidophorus uniparens.
Thoughts on mentoring: Don’t forget
about fieldwork. Taking younger staff
out to benchmark retail and to see
architectural details in person is
essential to their professional growth.

DEVERELL SMITH
Former Director of Store Development
Tiffany & Co.
Age 37

Since joining Tiffany as a design manager in 2006, Smith rose through the 
ranks, most recently overseeing the Asia/Pacific region in Hong Kong (he recently 
left Tiffany to pursue other opportunities). In the past, Smith has performed both 
in-house and consultant architectural work for brands like Coach, Lancome and 
Calvin Klein. Some of his honors include winning the 2013 A.R.E. Store of the 
Year Design Award for his work on the Tiffany & Co. SoHo store in New York, 
and a 2010 DDI Magazine Portfolio Award for Tiffany & Co. at the Crystals, 
Las Vegas CityCenter.

Stress reliever: A nice bike ride. I call my bike “my mobile strategy center.”
My guilty pleasure is: Making sure I don’t feel guilty about my pleasures.

In her spare time, she’s planning 

her upcoming nuptials.

Her first job involved investigating lizards (the Cnemidophorus uniparens, to be exact).
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STACIA STRICKER
Visual Merchandising Manager
Lids Sports Group
Age 38

Although Stricker’s visual merchandising 
career started at the Gap, her journey 
through sports retail shows where her true 
love lies. For more than 10 years, Stricker 
picked up tools of the trade at Nike Factory 
Store, NikeTown and Sports Authority 
before landing her current role at Lids. 
Stricker has many responsibilities with 
Lids, including leading the visual design 
and creative for the Super Bowl XLVII store 
in New York’s Herald Square and the Super 
Bowl XLIX store in Scottsdale, Ariz.

Dream job: Store designer for one of
the leagues (NFL, NBA, MLB, etc.).
Travel ritual: Dinner by myself in a
cool spot.

CHRISTINE STURCH
Interiors and Design Coordinator, Midwest
Whole Foods Market
Age 39

Sturch began her design career at Whole Foods as a store graphic artist in 2000 
before rising through the ranks to her current post. Within Whole Foods, she is 
regarded as the creative vision behind some of the most major design projects at 
the company, including the Midtown Detroit location, a revamped Whole Body 
department and the design of 11 projects in one year—a company record. 

Right now, I’m really into: End-grain anything and jadite with pops of red.
I can’t live without: My little ring of Sharpies.

AMANDA THEVENOT
Global Director of Store Design
Bare Escentuals
Age 34

With a background in environmental design, 
Thevenot first worked at BCBGMAZAZRIA 
managing all aspects of store concepts and 
development for multiple brands. Now at Bare 
Escentuals, she successfully oversaw the 
completion of the company’s pop-up “Shade 
Shop” in New York and is spearheading a new 
concept, which is currently being rolled 
out nationwide.  

Hobbies: Sewing, printmaking and
treasure-hunting.
Pet Peeve: People who say, “That’s not my job.”

JIMMY TURNER
Director of Architecture
Crate & Barrel
Age 39

Turner is an alumnus of the Rural Studio, Auburn 
University’s unique off-campus design-build program. 
He later started as an intern with Crate & Barrel and 
during 14 years of working his way up, he has designed 
more than 75 Crate & Barrel and CB2 stores. Recently, 
Turner won two 2014 ICSC Design and Development 
Awards—one for Crate & Barrel Atlanta and one for CB2 
Minneapolis.   

Best advice I ever received: “It’s not all about how
much money you make,” from my father, when I
asked him at a young age why he would leave such a
high-paying job for such a low-paying one by choice. 
Latest obsession: The Showtime series “Shameless.”

ENZO VARDARO
Vice President, Design and Marketing
Artitalia Group
Age 38

Vardaro has had a long and successful tenure with this 
Montreal-based fixture manufacturing company. Colleagues 
attribute his success to his ability to listen and understand clients; 
to his talent for fusing cutting-edge design with manufacturing and 
installation efficiencies; and to his strong leadership abilities. 
Vardaro’s design impact can be seen with companies like Target, 
Nike and Walmart. 

Dream job: I’m living it!
My next project is: Creating an outlet for inventors and designers
to have their ideas realized and brought to market. 

JUSTIN VAN SCHOICK
Director of Construction
VF Outdoor & Action Sports
Age 34

Van Schoick oversees teams of project 
managers for multiple brands, such as 
Vans, Lucy Activewear, The North Face 
and Timberland, with VF regional 
offices in Southern California, Northern 
California and the Northeast. Some of 
his recent projects include Vans and 
Timberland retail street stores on 
Walnut Street in Philadelphia; The 
North Face retail store in Costa Mesa, 
Calif.; and Lucy Activewear in 362 
Dick’s Sporting Goods stores in 2014, 
with more to come in 2015. 

My favorite part of my job is: 
The people. Our team is talented 
and funny!
Right now I’m really into: The
Pinewood Derby. It’s my son’s 
first race.

Her dream job is to be 

a store designer for a
 pro sports league.

Right now, he's really into 

The Pinewood Derby 

(It's his son's first race).



DAVE WEINBERGER
Vice President and 
Engagement Director
CBX
Age 39

As a branding and identity specialist, 
Weinberger leads interdisciplinary 
teams on retail, corporate and 
consumer initiatives. His leadership 
and teams have been instrumental in 
helping craft strong design initiatives 
for brands like Duane Reade, Chase 
and The Home Depot. Weinberger is 
considered an expert in the energy and 
convenience channel, having worked 
with national brands like Hess, Wawa 
and PetroChina. He frequently writes 
for industry publications and blogs 
about retail and branding trends.

My favorite place to shop is: 
The Lego Store.
Thoughts on mentoring: Coaching
kids teaches you how to coach adults. 

AMANDA WOLFSON
Design & Marketing Consultant
Amanda Wolfson Productions
Age 35

Wolfson’s experience ranges from visual 
merchandising, window display and set design to 
prop and photo styling, creative direction, and the 
development of integrated marketing programs 
for retail, hotel and corporate clients. Most 
notably, she spearheaded the development and 
production of Project Windows, Chicago’s leading 
window design competition, in collaboration 
with the Art Institute of Chicago, Michigan 
Avenue and design:retail magazines. 

My first job was: Selling women’s coats at 
Saks Fifth Avenue.
Right now I’m really into: Photography, 
street art and painting.

RACHEL ZSEMBERY
Principal
Bergmeyer Associates
Age 37

During her 12-year tenure at Bergmeyer, Zsembery has focused on 
experiential retail and sustainable design. Her areas of specialty include 
sustainability (she is LEED AP certified) and client account management. 
Zsembery’s accolades are many, and she is the youngest principal at Bergmeyer. 
In 2014, she won a number of A.R.E. Design Awards, including Store of the Year 
for the Restoration Hardware (RH) flagship in downtown Boston.

In my spare time, I:
What spare time? I’m
an architect with an
8-month-old baby!
Secret to success: Keep
refining your goals, and
be vocal about your
ambitions. 

ALEXIS YAMOKOSKI, PH.D.
Senior Executive Director of Brand
Planning and Insights
WD Partners
Age 37

A sociologist by training, Yamokoski now 
specializes in creating real-world sales, 
marketing and communication solutions for 
clients. She worked in marketing and 
consumer insights at Cult Marketing and 
Thirty-One Gifts before joining WD Partners 
in 2012. A year later, Yamokoski founded the 
brand planning and insights department at 
WD. Some recent projects include Sonic 
Automotive’s Echo Park Brand Experience; 
Electrolux and Frigidaire retail branding; and 
multiple restaurant and hospitality concepts 
for Aramark.  

Hobbies: Golf, interior design, reading
non-fiction and traveling.
I can’t live without: My family. 

Right now, she's really into photography, street art and painting.

His favorite place to 

shop is The Lego Store

ALEXIS VERA
Director of Creative Services
IDL Worldwide
Age 39

After changing over from automotive design, Vera studied industrial design at Pratt Institute and has 
extensive experience leading multifaceted teams to carry out brand, retail and environmental design 
initiatives. In his first two years at IDL, some of his most significant product launches included Nike, adidas 
and T-Mobile. In October 2014, he co-chaired a retail window merchandising competition for Design Week 
Portland that brought together creative directors, design students, agency executives and public participants. 

I’m a big fan of: Multidisciplinary design. It’s the gap between disciplines where the magic happens.
In my spare time: I spend as much time as I can with my two daughters. 


